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Printers’ Ink Monthly, March 1936 



“the chaps who have 

spent years  

dramatizing a  

bar of soap”  
J. T. W. Martin, 1932 

 







Fortune, May 1938 



Hard Sell 



Ma Perkins (1933-1960) 
produced by B-S-H 

Soap Operas 



Before we hear from Ma Perkins today though, I want to tell you 

about something else for a minute that will be of vital interest to every 

housewife listening, about a remarkable new laundry soap discovery 

that actually makes any other kind of laundry soap old fashioned and 

out of date.  It's the new, improved Oxydol, spelled O-X-Y-D-O-L, 

Oxydol.  It embodies the latest scientific discovery of the world's 

greatest soap makers, the Procter and Gamble Company.  Whatever 

soap you've been using in the past, whether it's a granulated soap, a 

soap flake, or a bar soap, you owe it to yourself to try this new 

improved Oxydol.  It makes washing easier, gets the washing done 

faster, and is safer for colors and fabrics than any other laundry soap 

now or ever known.  Here's what Oxydol will do for you under 

guarantee of the world's greatest soap makers. Oxydol will wash your 

clothes 25 to 40 percent faster, whether you use a tub or the latest 

improved washing machine.  It washes clothes four to five shades 

whiter by actual scientific tests than any other soap can do.  And 

absolutely without scrubbing or boiling.  And remember that even 

your best cotton prints and your children's dainty frocks are safe in 

mild thick Oxydol suds because it embodies a new discovery which 

keeps all the fast washing and white washing qualities in the soap 

and leaves all the harshness out.  It's safe for colors, safe for fabrics, 

and yet so kind to your hands that, well, you're simply amazed at its 

cleansing power.  And now, we find Ma Perkins just where we left her 

yesterday. . .  



Soft Sell 



Fortune, May 1938 

Young & 

Rubicam 











Fortune 1933 



Lux Radio Theatre, 1934-55 



Kraft Music Hall 

(1933-58) 















Advertising & Selling, Jan. 1934 



Printers’ Ink, June 1938 



“The problem is to mediate between the 

 objective of social subjects and the 

 practical task of selling soap.  It is 

 editorial statesmanship combined with 

 the utmost concentration of 

 showmanship.”  
Frederick Sard,  NBC Records, 1938 
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