
ANA Content Resource Guide
Getting to Your Marketing Content Quickly + Efficiently
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Welcome!

• More than 10,000 pieces of content is available

• Mostly everything is downloadable except videos

• Reading this resource guide provides advice on:
• How to navigate the ANA site
• How to get to the content you need quickly + efficiently

• We are here to help with staff ready to assist
• Contact details are on the last slide of this deck

• Your feedback is appreciated on how you use this content!
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Thank You in Advance…*

• For not sharing your user name + password with other faculty. 
Everyone can have their own!

• For not sharing your user name + password with students. Accessing 
this resource is just for faculty.

• For not posting any ANA material in any publicly available spots (it’s 
fine to use for classroom purposes) as ANA members have only 
approved this for ANA member consumption.

• For using it as much as you need for teaching or research purposes 
when the complimentary period ends on Tuesday, June 30th
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*Guidelines are in this slide with full terms of use included in this link

https://www.ana.net/content/show/id/site-terms-of-use


Where to Start When You Log In
What You Have Access To
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Key Access Point: Resources
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Have Access to Everything in Resources 
Except Ask the Expert

7



As a Guest, Unable to Get Access To Training, 
Committees, or Events
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Before Jumping into the Material
Let’s Orient You to the Content 
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Three General Types of Content
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ANA Generated 
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Third Party Content 

Contributions



“Case Studies” Overview

• Case Studies” are drawn from award submissions

• Award submissions categories
• ANA sponsored 
• Not ANA sponsored 

• Snapshot of different categories
• Marketing Effectiveness
• Brand Activation
• Multicultural Marketing
• Data + Analytics 
• Creative Effectiveness

• Offer the best, most complete example from situation to result
• Majority of “case studies” have videos 
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Resources: “Case Studies” = Awards

Content Type ANA Genius Awards ANA Echo Awards ANA Multicultural ANA Reggies ANA B2

Description The ANA Genius 
Awards recognize the 
most impactful work 
in marketing analytics.

The ANA International 
ECHO Awards have stood 
alone for 89 years in 
celebrating exceptional 
data-inspired strategy, 
creativity, and results.

The ANA Multicultural 
Excellence Awards 
celebrate the year's best 
multicultural advertising 
campaigns.

The ANA Reggie Awards 
looks to showcase the 
most innovative, 
impactful, and 
groundbreaking brand 
activation campaigns

The B2 Awards recognize & 
honor B2B marketers, 
agencies and suppliers who 
exhibit excellence in B2B 
marketing campaigns.

ANA Group 
Driving

Data + Analytics Data + Analytics Multicultural + Diversity Brand Activation Business to Business

Pieces of 
Content 
Uploaded 

43 227 144 144 350

Video 
Availability

Majority Majority Majority Majority Several

Examples • PepsiCo’s Media 
Hub

• LongHorn
Steakhouse First 
Party Targeting

• McDonald’s 
#MakeYourChoice

• Alexa, Play My Song

• P&G First Shave
• Wells Fargo Learning 

Sign Language

• Capital One Spark 
Business

• Goldfish Share Your 
Tales

• Lego Learning
• Hiscox “The End”

ANA Specific Award Categories
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Resources: “Case Studies” = Awards

Content Type Smartie Awards Effies* Cannes Lions Mobile Awards Internationalist

Description Game changing for careers, 
SMARTIES X and SMARTIES 
North America recognize the 
individuals and teams who are 
pioneering marketing 
transformation in the 
relationship between brands 
and their consumers.

Effie Worldwide stands for 
effectiveness in marketing, 
spotlighting marketing ideas 
that work and encouraging 
thoughtful dialogue about 
the drivers of marketing 
effectiveness.

The Festival brings the world's 
biggest brands and most creative 
people together at a unique event 
to learn, network and celebrate 
the power and effectiveness of 
creativity. 

The Annual Internationalist 
Awards for Innovation in Media 
honor inspiring case studies 
scored for insights, strategy, 
and results across all product 
categories and reflect the way 
companies market their 
products around the globe.

Group Driving 
Content

Mobile Marketing Association 
(trade association)

Effies (non-profit) Ascential (Publicly Traded) The Internationalist (for profit)

Pieces of Content 
Uploaded 

697 498 152 - Please note only mobile 
award case studies available 
(device driven creativity).

359 (very global focused)

Video Availability Majority Majority Majority None

Examples • Hellman’s Real Food 
Rescue

• Maybelline Power to the 
Queen

• Dove’s Beautifully Real 
Moms

• Adidas Original Never 
Finished

• Pedigree SelfieStix
• Verizon – What You Missed

• Tums “TUMSFast”
• Hyundai – Better Drives Us

Non ANA Award Categories

13*Please note that this content is licensed from Effie Worldwide so be 
mindful of attribution and restrictive of its use



Three General Types of Content
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ANA Generated Content Overview

• Much content is captured and summarized from events that the ANA 
hosts
• ANA hosts more than 500+ events annually

• Other forms of research is secondary based looking at key trends
• Minimal primary research

• ANA also has non-gated content that you can use after the complimentary 
period is over 
• Newsstand 

• Blog

• Podcasts
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Overview of ANA Generated Proprietary Content

Content 
Type

Event Recap Insight Brief Industry Insight Research Reports ANA Magazine Playbooks + Tools*

Description Capture what an 
ANA member 
presents at a 
conference or 
committee 
meeting

Highlight a trend in 
great depth that 
many companies are 
trying to capitalize on

Capture a quick 
snapshot on the latest 
thinking on key trends 
that marketers are 
facing

Dive deep into key 
marketing future 
topics that marketers 
will face

Provide a journalistic 
perspective on a 
particular marketing
topic

Provide actual 
templates marketers 
can use to support 
their marketing 
processes

Pieces of 
Content 
Available

3,954 56 447 113 332 136

Video 
Availability

Several None None None None None

Examples • Creating an In-
House Agency: 
Penguin 
Random 
House’s Story

• IBM: A Leading 
Brand. A 
Lasting Brand

• Content 
Marketing Rules

• Brands Raise the 
Dial on Podcasts

• 5 Brands 
Successfully 
Marketing to Gen Z

• 4 Things Innovative 
Marketers Will Do 
In 2019

• Consumer 
Neuroscience

• Internet of Things 

• Eight Imperatives 
for Marketing-Led 
Growth

• Digital Platforms 
Raise New Ethical 
Questions for 
Marketers

• Content Marketing 
Playbook

• Influencer 
Marketing 
Playbook

• Implement a 
Marketing 
Automation 
Solution

What the ANA Staff Generates about Member 
Companies 
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*Please note that this content is licensed from the Demand 
Metric so be mindful of attribution and restrictive of its use



ANA Also Offers Non-Gated Access to Content 

Content Type ANA Newsstand ANA Blogs ANA Podcasts

Description Share the latest thinking on what 
marketers need to know to drive 
growth

Provide perspective on the latest from 
industry leaders (Marketing Maestros) & 
also a regulatory perspective on what is 
happening in Washington DC (Regulatory 
Rumblings)

Interview leaders in the marketing 
industry who speak to different 
issues in the ANA CMO Growth 
Agenda ranging from brand to 
innovation to talent to 
measurement

Examples • Is It Tik Tok’s time?
• The Young + The Textless
• Appealing to Millennial Values

• Evolve Your Email Strategy
• Talent Disconnects, Talent Solutions
• Inside SAP’s Insider Marketing

• Beyond Profit – Brand Building 
for Good with YMCA’s Stephanie 
Rath

• The Future of AI with Michael 
Trapani, IBM

Website Link • ANA Newsstand • Marketing Maestros
• Regulatory Rumblings

• ANA Podcasts

Resources to Share with Students
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https://www.ana.net/publications
https://www.ana.net/blogs/home/id/maestros
https://www.ana.net/blogs/home/id/rumblings
https://www.ana.net/content/show/id/ana-podcasts


Three General Types of Content
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Overview of Third-Party Contribution Content 

• Videos are available from conferences and webinars
• Often accompanied with their actual presentation

• Permission granted on a case by case basis

• Unable to download videos

• Knowledge partners are those who contribute their intellectual property 
for the opportunity to work with ANA client-side marketers
• Vendors 

• Publications

• Research Companies
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Overview of Non-ANA Staff Generated Content

Content Type Session Videos Knowledge Partners Archived Webinars

Description Capture on video the 
presentations gave at various ANA 
conferences

Provide thinking from third party (sellers) 
about key topic areas that marketers 
should care about

Share the weekly webinar that 
the ANA hosts on a variety of 
topics

Pieces of Content Available 1603 1890 540

Video Availability All None All

Examples • Reviving the Nesquik Brand for 
a New Generation

• The Union of SiriusXM + 
Pandora

• Simulmedia: How to Get TV and Scale

• Adobe: An Advertiser’s Guide to Data-
Driven, Advanced TV

• A&E Proving That Outcome-
Based Results Drive Business

• eMarketer’s Geoff Ramsey 
Presents: 6 Big Trends that 
will Shape Marketing in 2020

What Other Parties Generate for 
the ANA
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Let’s Jump into the Website
How to Search for Content 
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Two Basic Ways to Search
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Browse By Topic Search Box

ANA Marketing Knowledge Center Has A Lot of Content So 
It Requires Discipline in Digging into the Content



Great Place to Start: Click on Content Library
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Great Place to Start: Browse by Topic
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Clicking on Consumer Yields Lots of Results

Have Many 
Different Filtering 
Options
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Leverage Filtering Functionality to Help Guide You

Filtering By 
Product Type 
Helps Shape 
What Kind of 
Content You Will 
Get  
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Two Basic Ways to Search
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Browse By Topic Search Box

ANA Marketing Knowledge Center Has A Lot of Content So 
It Requires Discipline in Digging into the Content



Going Back to Home Screen: Search Functionality 
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Search Guides Can Be a Useful Guide
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Results Can Yield A Lot of Content
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Important to Be Persistent & Use Filtering
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Filtering By 
Product Shapes 
What Kind of 
Content You Will 
Get  



Downloading Content 
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Just a Few Quick Tips



When Downloading Content, Click On What You 
Want to View 
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When Downloading Content: It Can Be Obvious 
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When Downloading Content: Or Not So Obvious
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You can 
download the 
content to your 
desktop. Also, 
there are 
instances where 
you can see the 
session video if it 
is available.



Some Content Can’t Be Downloaded
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Which Means 
Member Didn’t Give 
Sign Off to Share 
Their Actual 
Presentation with 
ANA Membership



But A Workaround Is to Print PDF to Get the File
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Left Click on the 
Article & Then 
Choose Print 
Option. Choose 
Destination as 
PDF to Download 
the Content.



Remember, Video Content Can’t Be Downloaded (But Ok 
to be Streamed) 
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Please Respect This & Not Try to Find A Workaround to Download This to Your Computer as 
We Do Not Have Permission to Release This Content beyond the ANA Firewall



What’s Next to Support You
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We Can Support Being a Resource For You 
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• Host a webinar the week of March 30th depending on interest
• Orientation

• Questions

• Best Practice Sharing

• Submit your question to el@aef.com
• We will get back to you within 24 hours

• Creation of FAQ web page that captures your questions
• Link will be: https://aef.com/anafaq/

mailto:el@aef.com
https://aef.com/anafaq/

