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We invite you to take full advantage of all AEF offers: »
Campus Speakers Program \ ' %
MADE Internship Program ' a '

HBCU Externship Series

Visiting Professor Program
Advertising & Society Quarterly
AEF/ASQ Colloquium

Race & Ethnicity in Advertising Project

Marketing Conferences

aef.com Content

Coming soon:
Case Study Library
AEF/SeeHer Curriculum
Masters on Campus



AS ADVERTISING &
SOCIETY QUARTERLY
William M. 0'Barr, Editor
Duke University

Edward Timke, Associate Editor
Duke University
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Emma Hymas, Managing Editor
Duke University

Advertising & Society Quarterly (ASQ), distributed by Johns
Hopkins University Press Project MUSE, is a scholarly journal
devoted entirely to advertising and its relationship to society,
culture, history, and the economy. Published quarterly online,
ASQ features articles, essays, interviews, roundtable
discussions, book talks, and other scholarship relevant to a
broad, interdisciplinary audience interested in advertising.

ASQ always seeks interdisciplinary manuscripts written in a
clear, accessible style for academics, students, and the industry.
ASQ is especially interested in original articles, case studies,
works-in-progress, interviews, book reviews, think pieces,
pedagogy articles, and revised, shorter pieces from larger

works.

Although the journal is based in the United States, we

seek articles on advertising anywhere in the world. The
journal accepts articles using qualitative and/or quantitative
methods. Contact Editorial team at AdSocQuarterly@duke.edu
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Academic Review Board
Paula Alex, AEF
Jason P. Chambers, Univ of Illinois
Paul Kurnit, Pace Univ
Gord McLean, AEF
David Mechlin, CoalHart Associates
Jacqueline Reid Wachholz, Duke Univ
Jef I. Richards, Michigan State Univ
Cynthia Round, Consultant
Shalini Shankar, Northwestern Univ
Marita Sturken, New York Univ

Editorial Board

Melissa Aronczyk, Rutgers Univ
Mark Bartholomew, SUNY Buffalo
Yvette Bonaparte, NC Central
Christopher Boulton, Univ Tampa
Carolyn Bronstein, DePaul Univ
Siobhan Carter-David, So. Connecticut State
Roger Caruth, Howard
Catherine Coleman, Texas Christian
Emily Contois, Univ Tulsa
Mara Einstein, CUNY Queens College
Judy Foster Davis, Eastern Michigan
Kathy Franz, Smithsonian
Harsha Gangadharbatla, Univ Colorado
Sonya Grier, American Univ
Jean Grow, Marquette
Jay Hamilton, Univ Georgia
Claire Jerry, Smithsonian
Sonia Katyal, UC Berkeley
Peggy Kreshel, Univ Georgia
Jacque Lambiase, Texas Christian
Tyrha Lindsey-Warren, Baylor
Cynthia Meyers, Mt. St. Vincent
Deb Morrison, Univ Oregon
Katie Parkin, Monmouth Univ
Sharrona Pearl, Drexel Univ
Tamara Piety, Univ Tulsa
Tom Reichert, Univ South Carolina
Marcel Rosa-Salas, NYU
Fath Ruffins, Smithsonian
Minita Sanghvi, Skidmore College
Katherine Sender, Cornell Univ
Mike Serazio, Boston College
Kim Sheehan, Univ Oregon
Susan Smulyan, Brown Univ
Laurel Steinfield, Bentley
Kevin Thomas, Univ Texas
Sunny Tsai, Univ Miami
Linda Tuncay Zayer, Loyola Chicago
Joe Turow, Univ Penn




