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Summary

Case Details

SmileDirectClub, LLC, a provider of clear aligner “invisible 
braces,” challenged express and implied claims made by 
BestCompany.com, LLC on its BestCompany.com website, 
which provides general information, reviews, and 
recommendations for a variety of products and services. At 
issue was whether Best Company operated as an impartial 
independent review site. Product rankings that appear on 
independent, third-party websites have a powerful effect 
on purchasing decisions, and consumers often rely on and 
trust these sites that appear to offer accurate, unbiased 
information favoring one product or brand over another. 
Product recommendations should be independent and 
based on reviews that are representative of the universe of 
consumer reviews for all companies reviewed and ranked.

The National Advertising Division determined that Best 
Company was not able to support the express and implied 
messages that its website is independent because its 
ranking criteria results in a higher score for businesses that 
have partnerships with Best Company and recommended 
that such claims be discontinued. However, NAD 
determined that Best Company had a reasonable basis for 
the claim that all reviews posted on the site are 
“moderated through a tech-enabled proprietary 7-point 
moderation process to ensure they are real and authentic.”
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