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National Advertising Division Finds Certain Fenty Skin Melt AWF Cleanser
Performance Claims Supported; Recommends Modifications to Disclosures

New York, NY — April 12, 2024 —BBB National Programs’ National Advertising Division
determined, as part of its routine monitoring program, that Fenty Skin LLC provided a
reasonable basis for the following claims for its Melt AWF Jelly Oil Makeup-Melting Cleanser:
e “From longwear or waterproof makeup, sunscreen, dirt, oil + impurities melt that...
AWF in one go.”
e “This unique jelly texture gently delivers clean, nourished + conditioned skin without
the stripping or drying.”
e “In a study of 52 people after 1 use '100% agreed it gently cleanses skin leaving it
clean and fresh, 96% agreed that it cleansed skin without stripping, 92% agreed it
removes makeup.”

The National Advertising Division (NAD) also concluded that product demonstrations
featuring influencers were supported by the evidence and that the videos were accurate and
not enhanced.

However, NAD recommended that Fenty Skin require its paid influencer, Créeme Fatale, to
modify a challenged Instagram post to include a clear and conspicuous material connection
disclosure in the video demonstration itself, and that Fenty Skin’s re-post of this video to its
own Instagram page should likewise have a modified disclosure.

Product Performance Claims

In support of its claims, Fenty Skin relied on the results of independent clinical testing and
consumer use surveys, as well as evidence on the mechanism of action for oil and oil
soluble cleansing substances. NAD concluded that these results and evidence provided a
reasonable basis for Fenty Skin’s claims.

NAD also inquired about product demonstrations by influencers Sarah Novio and Créme
Fatale using Fenty’s AWF Melt Cleanser on TikTok, re-posted by Fenty Skin to its Instagram
page. NAD determined that Fenty Skin’s clinical and survey results substantiated the
reasonably conveyed message that Melt AWF Cleanser can break down and remove
waterproof eyeliner, waterproof mascara, and waterproof foundation in one application.

Endorsement Disclosures



During the proceeding, Créme Fatale’s Instagram page was updated to include both the
“paid partnership” disclosure and #ad and #sponsored in the caption and Fenty Skin’s
Instagram page was updated to include #AD in the caption.

Although NAD found that Creme Fatale’s “paid partnership” disclosure tells viewers there is
a material connection between Fenty Skin and Creme Fatale, NAD recommended that Fenty
Skin require Creme Fatale to modify the challenged video demonstration post to include a
clear and conspicuous material connection disclosure in the video itself. NAD further
recommended that Fenty Skin’s re-post of this video to its own Instagram page should
likewise have a modified disclosure.

Fenty Skin advised NAD that it requested that Ms. Novio update the challenged TikTok and
Instagram posts to include a clear disclosure that she received the product for free.
Additionally, Fenty Skin removed the post from its own Instagram and will re-post only if
the disclosure is corrected by Ms. Novio. NAD will treat the claim, for compliance purposes,
as though NAD recommended it be modified.

During the proceeding, Fenty Skin advised NAD that it had permanently discontinued using
“clean” on product packaging and online. Therefore, NAD did not review the claim on its
merits.

In its advertiser statement, Fenty Skin stated that it “will comply with NAD’s Decision” and
that it “supports the self-regulatory process and appreciates NAD’s thoughtful review.”

All BBB National Programs case decision summaries can be found in the case decision
library. For the full text of NAD, NARB, and CARU decisions, subscribe to the online archive.
This press release shall not be used for advertising or promotional purposes.
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About BBB National Programs: BBB National Programs, a non-profit organization, is the home of
U.S. independent industry self-regulation, currently operating more than a dozen globally recognized
programs that have been helping enhance consumer trust in business for more than 50 years. These
programs provide third-party accountability and dispute resolution services that address existing and
emerging industry issues, create a fairer playing field for businesses, and a better experience for
consumers. BBB National Programs continues to evolve its work and grow its impact by providing
business guidance and fostering best practices in arenas such as advertising, child-and-teen-directed
marketing, data privacy, dispute resolution, automobile warranty, technology, and emerging areas. To
learn more, visit bbbprograms.org.

About the National Advertising Division: The National Advertising Division of BBB National
Programs provides independent self-regulation and dispute resolution services, guiding the
truthfulness of advertising across the U.S. The National Advertising Division reviews national
advertising in all media and its decisions set consistent standards for advertising truth and accuracy,
delivering meaningful protection to consumers and leveling the playing field for business.



