The Procter & Gamble
‘| Company (Native)

National Advertising Division
NAD Case #7277
June 2024

S National
B-E-B,, Prog ra ms © 2024 BBB National Programs. All Rights Reserved. 64



Relevant Media

® S
S

Naturally Derived Cruelty Free Born in the
Ingredients & Vegan USA

MADE WITH ¥
SAFE - SIMPLE - EFFECTIVE

Made with 10 thougheful ngredienss that

let you say bye 10 dry. Life's complested
erough, your haircars dosun't have to be.

WHAT IT
IRCREDIENT ACTUALLY MEANS
|

Wou b thes one.

Har canditare: derved Yo gere olh

Har conditone: dervet Sor gare o

mehnﬂmia;
‘-a.-.uv-wo—c;
Arwres e

[ y———

[ Pp—

l [~

| Conmras bt

SiInECTIONS

Misiage Somg Flros

Casem
L chid -

S National
BBB. Prog rams © 2024 BBB National Programs. All Rights Reserved. 65




Summary

SC Johnson & Son Inc., maker of the Method® brand In addition, NAD found P&G’s monadic “safe” claims such
products, challenged express and implied claims made by as “safe & simple products made without harsh ingredients”
P&G for its Native Brand Personal Care Products. The to be supported. NAD also determined that one message
National Advertising Division (NAD) determined that P&G's conveyed by P&G's “Born in the USA” claim is that Native
use of “simple” in its tagline “Clean. Simple. Effective.” was products are made in the USA, a claim that was not
supported with respect to the message that the products supported. NAD recommended that the “Born in the USA”
contain few or minimal ingredients. NAD found, however, claim be discontinued.

that the description of Native ingredients as “simple” was
not supported for its deodorants, body washes, body lotion,
conditioners, and shampoos due to the complex
manufacturing processes of ingredients found in Native
products. NAD recommended that P&G discontinue or
modify its use of the claim "“simple ingredients” when
describing these products.
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